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Fast Fashion vs Green Fashion: Jockey prioritises quality over quantity
As the fast fashion industry continues to grow, concerns about the environmental and social impact of this business model have come to the forefront. According to the June 2023 Global Consumer Insights Pulse Survey released by PWC, more than 70% of respondents said that they were willing to pay more for sustainably produced goods ‘to some or to a great extent’ while eight out of ten consumers said that they would pay up to 5% more for sustainably produced goods. While some retailers prioritise speed and affordability over sustainability, Jockey is taking a different approach. The iconic international brand is committed to providing consumers with top-of-the-line garments that are not only high-quality but also eco-friendly.
When it comes to the fashion industry, there are generally two distinct approaches: fast fashion and green fashion. Fast fashion is characterised by the production of low-cost, low-quality clothing that is designed to be easily disposable, while green fashion focuses on producing sustainable, high-quality garments that are made to last. Jockey South Africa, which has been synonymous with quality for over a century, has taken a strong stance in favour of green fashion. According to Jockey’s National Sales Manager Rob Hogg, prioritising the environment and consumer satisfaction is at the heart of Jockey's commitment to green fashion. 
One of the key differences between fast fashion and green fashion is the materials used in production. Fast fashion relies heavily on synthetic materials like polyester and nylon, which are derived from non-renewable resources and could potentially take centuries to break down in landfills. 
Jockey has made significant strides in reducing its carbon footprint by minimizing the use of synthetic materials in its products and opting for more natural fabrics such as bamboo cotton, recyclable tencel, modal and nylon based products sourced from repurposed fabrics and yarn. An example of this is their build-a-pack garments which are made of 100% cotton fabric, 100% cotton gusset and latex free elastic. The end result is a non-fraying, hypo-allergenic, lightweight and breathable product for customers to enjoy. 
In addition to using eco-friendly materials, Jockey has also made changes to its in-house production process, that includes implementing measures to minimise waste during the manufacturing and packaging process. Jockey’s packaging is starting to be made from recyclable materials and is designed to be easily recyclable. 
“Jockey South Africa is definitely going the green route. We have been applying ourselves over the last few years in this area and will continue to do so going forward. We want to establish ourselves as leaders in sustainable fashion so our goal is to provide the best, most comfortable, practical products in keeping with best practices in sustainability for our customers,” explains Hogg. 
With its commitment to sustainability and eco-friendly products, Jockey South Africa is helping to lead the way in the fashion industry. The brand's focus on quality and sustainability has resonated with consumers who are increasingly aware of the environmental impact of fast fashion.
Jockey's message is clear, sustainable and eco-friendly fashion is not just a trend, it's a commitment to the planet and future generations. As consumers become more aware of the impact of their purchasing decisions, brands like Jockey South Africa are helping to pave the way for a more sustainable fashion conscious industry.
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JOCKEY IS FOUNDED BY SAMUEL
T. COOPER WHOSE GOAL WAS T0
REVOLUTIONIZE SOCKS AND HOSIERY.

COOPERS INVENTS THE FIRST MEN'S BRIEF
CALLED JOCKEY® SHORTS, FOREVER CHANGING
THE UNDERWEAR LANDSCAPE.

THE BRIEF IS IMPROVED WITH THE Y-FRONT® BRIEF
DESIGN, ENHANCING THE GARMENT'S MASCULINIZED
SUPPORT. IN THE SAME YEAR, THE COMPANY INTRODUCED
CELLOPHANE PACKAGING - AN INDUSTRY FIRST - AND
PATENTED THE BRIEF.

THE JOCKEY® BRAND NAME IS STITCHED INTO
THE WAISTBAND OF THE UNDERWEAR - ANOTHER
INDUSTRY FIRST.

THE JOCKEY® SKANTS® BIKINI BRIEF 1S BORN AND
CONSIDERED T0 BE THE FIRST BIKINI-STYLE MEN'S
UNDERWEAR SOLD IN THE U.S

THE COMPANY DEVELOPED UNDERWEAR FOR
NASA'S APOLLO PROGRAM THAT INCLUDED
A VERY UNUSUAL FEATURE-ELASTIC BANDS
ON THE CUFFS THAT LOOPED AROUND ONE'S
PALMS FOR USE IN ZERO GRAVITY,

THE INTRODUCTION OF JOCKEY FOR HER
MAKES THE MOST FAMOUS NAME IN MEN'S
UNDERWEAR ALSO THE MOST COMFORTABLE
NAME IN WOMEN'S UNDERWEAR

THIS WAS A BIG YEAR FOR JOCKEY! THE JOCKEY
30-INNOVATIONS® COLLECTION - UNDERWEAR
DESIGNED WITH 3-DIMENSIONAL BODY SCANNING
AND FEATURING A UNIQUE, 8-WAY STRETCH
FABRIC - IS LAUNCHED, DEMONSTRATING JOCKEY'S
CONTINUED COMMITMENT TO INNOVATION.

JOCKEY ROLLS OUT SEVERAL KEY RANGES SUCH
AS MODERN CLASSIC. JOCKEY® SPORT AND THE
COLORED Y-FRONT® COLLECTION ACROSS THE
WORLD. JOCKEY ALSO CELEBRATES THE 75TH
ANNIVERSARY OF THE WORLD'S FIRST BRIEF.

JOCKEY LAUNGHES THE USA ORIGINALS COLLECTION IN
EUROPE, ASIA, AFRICA, AND LATIN AMERICA. THE USA
ORIGINALS COLLECTION PAYS TRIBUTE TO JOCKEY'S ROOTS
AND TAKES INSPIRATION FROM TRADITIONAL AMERICAN
COLORS. TEXTURES, AND ICONS.

AN INTERNATIONAL BRAND SINCE THE 1930°S, JOCKEY
INTRODUCES THE INTERNATIONAL COLLECTION, A RANGE
OFFERING STYLISH ESSENTIALS FOR THE WELL-DRESSED
MAN. THIS COLLECTION IS AVAILABLE THROUGHOUT
EURDPE, LATIN AMERICA, AND ASIA.

JOCKEY LAUNCHES A NEW BRAND CAMPAIGN, SHOW YOU'RE
JOCKEY®! THE CAMPAIGN WILL UNITE MILLIONS OF JOCKEY
FANS ACROSS THE GLOBE, FROM LONDON T0 BANGKOK,
WITH THE SIMPLE MESSAGE THAT THEY'RE ALL PROUD TO
SHOW THEY'RE JOCKEY®.

JOCKEY LAUNCHES GLOBALLY SEAMLESS SHAPEWEAR

FOR THE MODERN WOMAN ON THE GO. JOCKEY'S NEWEST
COLLECTION PROVIDES SUPERIOR SHAPING WITH ALL-

DAY COMFORT. JOCKEY ALSO ROLLS OUT USA ORIGINALS
WOMEN'S LOUNGEWEAR COLLECTION THROUGHOUT EUROPE.
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