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“WE PRIDE OURSELVES ON A TURN-KEY APPROACH TO PROPERTY DEVELOPMENT MARKETING AND
ON THE PROVEN SUCCESS OF OUR CLIENTS”

- Stefan Botha, Director of Rainmaker Marketing -
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The sales that our The free media exposure that The combined reach that we Total website visite
clients achieved. we achieved for our clients. achieved for our clients. generated for our client






OUR SERVICES

Market Research

Media Placement

Interactive
Modules

Photography

Property Development
& Marketing Consulting

Electronic Mailers
& Newsletters

Videography

Brand Creation

Social Media

Website Administration
& Analysis

Graphic Design

Web Hosting
& Design

Public Relations &
Event Co-ordination

Lead Administration






OUR PROCESS

MARKET RESEARCH

MARKETING
CAMPAIGN ROLLOUT

MARKETING PLAN

SALES
INFRASTRUCTURE
& CRM

COMPREHENSIVE
REPORTING & ANALYSIS

BRAND
CREATION AND
IDENTITY

LAUNCH
PLANNING & PR
ACTIVATION



OUR MARKET RESEARCH OFFERING

WE FOCUS ON

%

RESEARCH FOR PROPERTY
DEVELOPMENTS

T

INDUSTRIES COMPETITORS CONSUMERS TARGET MARKETS



THE NEED FOR MARKET RESEARCH

ALIGNS
DEVELOPMENTS WITH
MARKET DEMAND

N
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DECREASES
DEVELOPMENT
COSTS

/'@
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INCREASES
RATE OF SALE
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L .

FAST-TRACKING
OF DEVELOPMENT
FUNDING

DECREASES
RISK

—

DIFFERENTIATING
A PRODUCT
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9200 e s
Facebook likes PEARLS 700 000

AAAAAAAAAA
prior to launch N
£

ol N e In excess of
R1,2 billion R1,2 million

sales achieved on launch day in free editorial exposure

4800

launch registrations



SUMMER PARK
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3)200 R60 million

pre-launch registrations sales in 42 Seconds

First online
residential sales
launCh in South Africa




PROPERTY
AWARDS

DEVELOPMENT

1. 0. 0.0 & ¢

BEST DEVELOPMENT
MARKETING
SOUTH AFRICA

Umhlanga Arch
by Rainmaker Marketing

2017-2018

INTERNATIOMNAL

PROPERTY
AWARDS

BEST DEVELOPMENT
REETING AFRICA

Limhlanga Arch
by Rainmaker Marketing

2017-2018

free editorial exposure
achieved to date

UMHLANGA ARCH

Pioneering the use of

VIRTUAL REALITY

within property development

90% Sold

prior to public release




AFRICAN
PROPERTY
AWARDS

2019-2020

6000 leads generated in

6 weeks

PHASE 1(210 UNITS)
SOLD OUT ~ 4 WEEKS

R165 303.89

in free editorial exposure
generated in 4 days



TN
ITHE BAY

SEATON

R80 million
in sales

92 stands sold in one

2.43 million

Total reach for the
ongoing campaign

weekend in Aug 2020 so far

R179 million +

in two months for the first two

precincts at Seaton



4500

pre-launch leads

individual site
R8 million visits
in free media exposure prior to launch

R1.150 billion

in sales on the launch weekend
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AFRICAN
PROPERTY
AWARDS

DEVELOPMENT

* %k kK k
BEST DEVELOPMENT
MARKETING
SOUTH AFRICA

Umhlanga Arch
by Rainmaker Marketing

2017-2018

INTERMATIONAL
PROPERTY
AWARDS

BEST DDTLOPENT
FUARKETING AFRICA

Livablasga fach
by Flsssorihes Hiriatiag

2017-2018

UMHLANGA ARCH
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MAIN VIEW

With Umhianga Arch’s on-5ite supenmngrket,
promyinent motor deatérship ond varous extiugive
fashion slores. you will siways be dressed for
succass ond your fridie stocked at all Thines:
Perhaps It's time for that car upgrada?

yOUR SANCTUARY
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e 1
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EARMN YOUR DEPOSIT BACK IN
OMNLY 1 YEAR

Ay one af KZM's first Green-roted residential
devnlopments, 3ﬂ|nu0 is designed 1o help you
raduce your manthly utility costs -:m-:l reduce pour
home's Envicenmanial impact

You can potentially save up to R10 000 every

year through reduced utility costs simply by
being part of this EDGE Certified estate.
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