
C O M P A N Y  C R E D E N T I A L S  P R E S E N T A T I O N

A W A R D - W I N N I N G  P R O P E R T Y
M A R K E T I N G  A G E N C Y



“ W E  P R I D E  O U R S E LV E S  O N  A  T U R N - K E Y  A P P ROAC H  TO  P RO P E RT Y  D E V E LO P M E N T  M A R K E T I N G  A N D 

O N  T H E  P ROV E N  S U CC E S S  O F  O U R  C L I E N T S”

- Stefan Botha, Director of Rainmaker Marketing -



S O M E  O F  O U R 
C L I E N T S





Total website visitors 
generated for our clients.

The sales that our
clients achieved.

The free media exposure that 
we achieved for our clients.

1 336 423R 44.8 MILR 2.6 BIL
The combined reach that we 

achieved for our clients.

10 450 066

Y E A R  I N  R E V I E W2020



O U R
S E R V I C E S



Property Development
&  Marketing Consulting

Web Hosting
& Design

Lead Administration

Market Research Brand Creation

Website Administration
& Analysis 

Public Relations & 
Event Co-ordination

Photography

Interactive
Modules

Graphic Design

Electronic Mailers
& Newsletters

Media Placement

Videography

Social Media

O U R  S E R V I C E S



O U R
P R O C E S S



MARKETING PLANMARKET RESEARCH

LAUNCH 
PLANNING & PR 

ACTIVATION

BRAND 
CREATION AND  

IDENTITY

COMPREHENSIVE 
REPORTING & ANALYSIS

SALES 
INFRASTRUCTURE

& CRM

MARKETING 
CAMPAIGN ROLLOUT

O U R  P R O C E S S



O U R  M A R K E T  R E S E A R C H  O F F E R I N G

developers 
Worked with over

66
& 132 developments 

Has helped unlock over 

in R19,490
Billion 

property 
developments

W E  F O C U S  O N

RESEARCH FOR PROPERTY 
DEVELOPMENTS

COLLECTING 
INFORMATION

ANALYSING 
INFORMATION

INTERPRETING 
INFORMATION

TARGET  MARKETSCONSUMERSCOMPETITORSINDUSTRIES

in the last 3 years 



T H E  N E E D  F O R  M A R K E T  R E S E A R C H

ALIGNS 
DEVELOPMENTS WITH 

MARKET DEMAND

INCREASES  
RATE OF SALE

DECREASES 
DEVELOPMENT 

COSTS

DECREASES 
RISK

FAST-TRACKING 
OF DEVELOPMENT 

FUNDING
DIFFERENTIATING 

A PRODUCT

 CLEAR GUIDANCE 
FOR THE ENTIRE 

PROFESSIONAL TEAM



R A I N M A K E R
M I L E S T O N E S



R1,2 billion In excess of 
R1,2 million 
in free editorial exposure

4800
launch registrations

9200 Monthly average social
media reach of

700 000Facebook likes 
prior to launch

sales achieved on launch day



sales in 

R60 million
42 secondspre-launch registrations

First online 
residential sales 
launch

3,200

in South Africa



prior to public release
90% Sold

free editorial exposure
achieved to date

Pioneering the use of

within property development

R1,85
million

VIRTUAL REALITY



R165 303.89
in free editorial exposure
generated in 4 days

4 WEEKSSOLD OUT
PHASE 1 (210 UNITS)

IN

6000
6

leads generated in

weeks



R80 million
in sales

92 stands sold in one 
weekend in Aug 2020

Total reach for the 
ongoing campaign
so far

2.43 million

in two months for the first two 
precincts at Seaton

R179 million +



R8 million 
in free media exposure prior to launch

pre-launch leads

1800 
individual site 
visits

4 500

in sales on the launch weekend
R1.150 billion



O U R
W O R K







U M H L A N G A  A R C H



The Beach Club at Seaton
472 - AR - DD - PE011 • REV D • 03-02-2020

CO
PY

RI
GH

T 
&

 R
IG

HT
 O

F 
RE

PR
O

DU
CT

IO
N

 O
F 

TH
IS

 D
RA

W
IN

G 
O

R 
AN

Y 
PO

RT
IO

N
 T

HE
RE

O
F 

IS
 R

ES
ER

VE
D 

BY
 N

SI
KA

 A
RC

HI
TE

CT
U

RE
 A

N
D 

DE
SI

GN
 (P

TY
) L

TD











T H A N K  Y O U
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